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Experienced creative. Been there, done it, got the t-shirt, and the brochure,
the website, the social creative, all of the campaigns and the branding too. 

But creativity is the glue that holds it all together; yes, I can scribble, design, artwork 
and plan print, digital, social media, exhibitions, outdoor media and all the rest, but 
without the idea, that’s all worthless. I’ve branded start-ups and re-branded established 
companies, from small projects like a corporate ID/logo to the website, the campaigns, 
the packaging, the socials and all of the printed collateral, locally, nationally and 
internationally. 

I could go on, but you’ve heard enough for now. If you want to know more, give me
a shout however you like: all the options are below.
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“Over the past 4 year’s I’ve worked with 
Gareth he’s been part of our agency’s growth 
to date. Gareth is creative when it comes to 
developing initial concepts, developing them 
into final designs and executing the artwork for 
production / go live too.
 
Briefing is straight forward, design hours are 
saved through reduced amends and nothing is 
ever too much of an ask.”

James Hamer
Group Account Director

Cast Can

“Gareth was a pleasure to deal with at all times 
throughout the redevelopment of our company 
brand and website.

He was knowledgeable in the design/
development process, provided great customer 
service and importantly, produced a great new 
identity and website which has elevated our 
status and been responsible for generating 
more enquiries than we received previously.”

Mike Donoghue
Co-Founder & Managing Director

economit

“Gareth’s discerning eye for a brand and design 
flare shine through in all the work he has done for 
me and my clients.

Gareth knew just what our two brands needed 
when we wanted to refresh their visual identities. 
He’s so easy to work with and we love our own 
brands and the ones he’s created for clients. It’s 
great to collaborate with other experts to help 
deliver what clients need, and we turn to Gareth 
every time we need design.”

Louise Turner
Chief Wordsmith

Wordsmiths Unlimited
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“Gareth is a talented creative who listens and 
responds to client needs, crafting bespoke 
materials to support our fast growing 
business. We’ve been working with him for 
over 5 years and I highly recommend.”

David Cockayne
Chief Executive

Thevaluecircle

“When launching ROCATEX, Gareth helped 
us massively in getting the branding right. 
We still get compliments now, after all these 
years. Suffice to say that he still plays a very 
important role in our business. With his 
creative, positive, friendly and no-nonsense 
approach, I have absolutely no hesitation in 
recommending him.”

Iain Robertson
Co-Founder & Director

ROCATEX

“Have worked with Gareth for over 6 years. He 
is talented, creative and a really nice bloke to 
work with. Not only does he design stuff but 
is great at the beginning of a project to help 
formulate ideas. ”

Flo McAleese
Communications & Engagement Manager

NEXT PLC
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Working with Yorkshire-based Wordsmiths, 
economit wanted to modernise its brand, 
elevating the proposition to more accurately 
reflect its client base. The project included 
a visual re-brand, new website, Power Point 
templates, social media templates and 
merchandise.

economit re-brand economit/Wordsmiths Unlimited





C - 0% 
M - 90%
Y - 45%
K - 0%

R - 232 
G - 51
B - 94

#e8335e

C - 60% 
M - 50%
Y - 40%
K - 40%

R - 89
G - 88
B - 87

#595857

C - 0% 
M - 70%
Y - 50%
K - 0%

R - 237
G - 107
B - 106

#ed6b6a

C - 0% 
M - 0%
Y - 0%
K - 0%

R - 255
G - 255
B - 255

#ffffff



Part of your team, virtually





www.economit.co.uk



economit  1hr
Part of your team, virtually

Part of your team, virtually
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Leeds agency Cast Can needed design 
support for its client, Oxford City Council, 
which was getting ready to launch its new, 
separate housing offering, OX Place.
 
OX Place delivers affordable housing 
through shared ownership for buyers 
across Oxford. The project included 
blank sheet of paper branding, guidelines, 
website, site signage, social media 
campaigns and livery.

OX Place new brand Oxford City Council/Cast Can
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We give our logo room to breath, it
doesn’t appear in a box, however
it can be used in it’s corporate 
blue, black or white out of images 
and flat colours.

We just make sure it’s as legible 
as possible. If we’re in doubt we 
change the background to help.

The OX Place logo should always 
be surrounded by a minimum 
area of space. The area of space 
ensures that headlines, text or
other visual elements do not
encroach on the logo.

Our logo
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Tone of voice
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OX Place’s primary voice 
is Warm Friend. It reflects 
the care we have for
the people and area of
Oxford.

Warm friend
It’s great to be able to introduce you to the Warm Friend 
voice. This voice works really hard at being reassuring. 
It’s a voice that’s there for you, that wants to make sure 
you’ve got everything you need.

The Warm Friend’s voice has a pleasant rythm to it (but 
not so you’d notice). They use a lot of contractions (so it’s 
more conversational) and they use plenty of everyday
words. (The Warm Friend would always go for a ‘start’ 
over ‘commence’).

It’s true that the Warm Friend voice isn’t cool - but then 
not everything in life needs to be edgy and exciting. 
Sometimes people just need to hear a reassuring, 
helpful voice. And that, above all, is what the Warm 
Friend does really well.
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The OX Place green is our
corporate primary colour and 
an important component to 
our brand ensuring we remain 
unique and easily recognisable 
amongst our stakeholders. 

The OX Place shared ownership 
brand colour is the orange

The other secondary colours 
are used to complement the OX
Place green and orange to be 
used for development branding.

Colourways
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RGB palette

Primary colour - Green
R - 83
G - 235
B - 124
# - 53EB7C

Secondary colour - Orange
R - 255
G - 108
B - 14
# - FF6C0E

Lime green
R - 255
G - 108
B - 14
# - D5FF00

Dark blue
R - 26
G - 27
B - 36
# - 1A1C24

Lilac
R - 255
G - 108
B - 14
# - C28CD90

Blue
R - 20
G - 71
B - 165
# - 0047A5

CMYK palette

Primary colour - Green
C - 64%
M - 0%
Y - 66%
K - 0%

Pantone 7479

Secondary colour - Orange
C - 0%
M - 60%
Y - 100%
K - 0%

Lime green
C - 26%
M - 0%
Y - 96%
K - 0%

Dark blue
C - 96%
M - 88%
Y - 45%
K - 60%

Lilac
C - 27%
M - 31%
Y - 0%
K - 0%

Blue
C - 98%
M - 68%
Y - 32%
K - 19%

Pantone 1585
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We have our own social 
media contact icons. We 
think they help keep our
appearance unique.

Icons/ graphical devices
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FacebookI nstagram Twitter LinkedIn

YouTube TikTok Pinterest

TelephoneSpotify Live ChatE mail

What’sApp

Social media icons
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Our logo
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Our logo OX Place
Brand guidelines

Version 1.0

July 2022

OX Place uses Sofia Pro 
font, it’s an Adobe font, 
so works across print, 
web and mobile. This 
means we can maintain 
a consistent look and feel.

Typography
Page 11 

Sofia Pro Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Sofia Pro Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Sofia Pro Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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Key Messaging/ Values
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Key Messaging/
Values

OX Place
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So you know our logo, 
fonts, colour palettes, 
tone of voice and graphic 
styling - let’s show you 
how we put that all 
together to form our
brand.

Social media for contact sheet

Brand application
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ox_place
Oxford

OXSpace. Something special is coming to Oxford. Homes for 
living, homes for life... more

OX Place doesn’t just build houses.
We build homes for life.
Homes that you and your family 
can feel proud of.

Homes for living
Homes for life

ox_place  2hox_place  2h ox_place  2h ox_place  2h

oxplace.co.uk

LEARN MORE

OX Place doesn’t just build houses.
We build homes for life.
Homes that you and your family 
can feel proud of.

Homes for living
Homes for life
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Brand application
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Video based ads

Evendit la es maionse 
distio. Et asped quo te 
nonsed unto voluptam 
quia pla di blaborerci tem 
sum dolorer esserum, tem 
delendit aut molor ad ut
eost, ut doluptaspe minum 
fugit, cori suntiaspis 
imporiant volorunt
autemol.
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OX Place key messages 
underpins our values and 
form the key components 
of OX Places tone of voice. 

Tone of voice

Page 17 

Key Messages:

- We do quality
OX Place provides great quality, thoughtfully-designed, modern homes 
for the people of Oxford

- We do homes for all
Whether you want to rent, buy outright, or get a foot on the property 
ladder through shared ownership, we have a home for you

- We do local
We employ people with local best interests at heart - some of our team 
live locally and we all use local services

- We do good
for local people

- We do care
All homes we build meet the highest environmental standards

OX Place
Brand guidelines

Version 1.0

July 2022

We use a large, stylised 
‘OX’ graphic device to 
overlay header images, 
posters, ads, social posts 
etc. This helps us reinforce 
the brand.

Icons/ graphical devices
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artwork we use the dark RGB bright
blue ‘OX’ and we use it with a 

artwork we use the dark CMYK
bright blue ‘OX’ and we use it with 

‘OX’ graphic device
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Photography
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Photography

OX Place
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Our photography style is 
honest, represents real 
people, and has a warm 
feeling from the lighting.

We represent everyone, 
and so does our imagery.

Photography

Page 28 
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Evendit la es maionse 
distio. Et asped quo te 
nonsed unto voluptam 
quia pla di blaborerci tem 
sum dolorer esserum, tem 
delendit aut molor ad ut
eost, ut doluptaspe minum 
fugit, cori suntiaspis 
imporiant volorunt
autemol.

Brand application
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Annual report film

OX Place
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We use bold text to pull 
out quotes and interesting 
texts.

Typography

Page 15 

OX Place / Annual review / P8

Our approach

It’s no secret that Oxford has limited space available 
for development. Most of the space within the city 
boundaries is already taken. Whereas nearby towns, like 
Whitney and Abingdon can extend out almost limitlessly, 
the green belt around Oxford is strictly protected. 

Our ambition for Oxford is to make it a Net Zero City. It’s 
a commitment that Oxford City Council made in 2019 and 
one it is not only deeply committed to, but making great
strides towards achieving. 

It’s no small task and needs all of us to work together to 
make it a reality. One of the ways we can do this, is by 
creating homes and communities close to where people 
work, with good public transport and safe routes for
walking and cycling. 

The available parcels of land have already been 
allocated in the Oxford Local Plan. This plan sets out
where homes can be built within the city to meet the 
future housing needs of Oxford people. We want to make 
sure those sites become OX Places, with high quality 
homes available for local people. 

OX Place doesn’t 
just build houses. 
We build homes 
for life. Homes 
that you and your
family live in and 
can feel proud of.

What our residents say

Sophie* is a single mum to two girls. Her financial 
circumstances made living in Oxford financially out of
reach. Sophie and her girls moved into a two bedroom 
apartment at The Oval, Rose Hill and said:

“Buying a home at The Oval 
through the Shared Ownership 
scheme has allowed me to 
provide a secure base for my girls 
in what was a tricky time.”

OX Place / Annual review / P14
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Brand application
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Brand 
application
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Evendit la es maionse 
distio. Et asped quo te 
nonsed unto voluptam 
quia pla di blaborerci tem 
sum dolorer esserum, tem 
delendit aut molor ad ut
eost, ut doluptaspe minum 
fugit, cori suntiaspis 
imporiant volorunt
autemol.

SO Guides

Development branding 
- for shared ownership
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omes ffor g livingr
omess for lir fe
–––––

rd neeeeds homes. It’s more than a c aign.ampa
ssttatement of fact.

ace.co.uk

Shared ownership is a 
great way to get on the 
housing ladder. It allows 
you to buy part of a home 
– between 10% and 75% 
initially – and pay rent on 
the rest.

What is shared ownership?

Shared ownership lets you buy a share of your
home and pay rent on the rest. At OX Place, we 
use the rent you pay to invest in council services 
and in developing able homes for people in 
Oxford.

Ifyouwantto–andifyourfinancialcircumstances 
allow it – you can invest in bigger shares of your
home until you earn it outright. This is called 
Staircasing. Or, if it works for you, you can 
continue with your initial share.

H
H
––
Oxfor
It’s a a 

oxpla
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Typography
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Our statement of intent is 
used to reinforce our brand 
ethos. The application will 
vary depending on the 
media used.

Notice also that we use a 
dividing line between the 
header and the sub head/
supporting copy. This helps 

another, and adds a little 
interest.

Homes for living
Homes for life
––––
Oxford needs homes. It’s more than a campaign.
It’s a statement of fact.

oxplace.co.uk
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Evendit la es maionse 
distio. Et asped quo te 
nonsed unto voluptam 
quia pla di blaborerci tem 
sum dolorer esserum, tem 
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Social media

ox_place
Oxford

OXSpace. Something special is coming to Oxford. Homes for 
living, homes for life... more

ox_place  2hox_place  2h ox_place  2h ox_place  2h

oxplace.co.uk

LEARN MORE

A unique collection 
of 2 & 3 bedroom 
apartments available 
through Shared 
Ownership

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore.

A unique collection 
of 2 & 3 bedroom 
apartments available 
through Shared 
Ownership

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed 
diam nonummy nibh euismod 
tincidunt ut laoreet dolore.
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HTML email designs

Development branding 
- Coming soon/ register
your interest
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You’ll have noticed we use 

of the image, we have 
rules for this, you can see 
them here:

Icons/ graphical devices

Page 26 

The most common execution is on a landscape 

When we have to use an extremely landscape 
execution, we split it, use a flat colour on one side 

(where we can put our copy) and crop the OX over
an image on the left or right.

When we use it on a social post for
example, we centre the device for

If we need to produce an extremely 
portrait piece, we just use the O or the 

X centred in the image.
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Evendit la es maionse 
distio. Et asped quo te 
nonsed unto voluptam 
quia pla di blaborerci tem 
sum dolorer esserum, tem 
delendit aut molor ad ut
eost, ut doluptaspe minum 
fugit, cori suntiaspis 
imporiant volorunt
autemol.

HTML email designs

Development branding 
- Coming soon/ register
your interest
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Homes for living
Homes for life

Oxford needs homes. It’s more than a campaign.
It’s a statement of fact.

oxplace.co.uk

GO>



ox_placeox_place

Jenny
Homeowner at The Curve

Real people.

ox_placeox_place

Real lives.

At OX Place, we’re responsible 
for building the houses local 
people need. Our profits are 
reinvested back into the city, 
to provide essential services 
for local people, and into 
building more homes for 
people who need them.

Jenny is able to live in Oxford, 
by herself due to shared 
ownership.

Real results.

71% of our
new residents
are first-time
buyers.“The sales team 

were absolutely 
fantastic and 
supported me 
through the 
whole process.”

ox_place







Real People.

lly

“Shared 

Ownership is a 

much needed 

way to get onto 

the property 

ladder in Oxford.”

Real Lives.
“Gives me the 

opportunity to 

own a home of 

the standard I 

want to live in.”

Real Results.

Real Peop

“The sales team 

were absolutely 

fantastic and 

supported me 

through the 

whole process.”

“This was finally 

a route that 

was feasible for 

me to get my 

own place in 

the city.”

way to g

the property 

ladder in Oxford.”
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Tile and stone care specialist ROCATEX 
turned to me to create its new branding and 
packaging for the new range of products.	

ROCATEX Ltd branding ROCATEX Ltd





Pantone¨  1797C

Pantone¨  298C Pantone¨  286C Pantone¨  2602C Pantone¨  389C Pantone¨  871C

Pantone¨  165C Pantone¨  109C Pantone¨  334C
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Another Cast project, student 
accommodation provider Every Student 
needed to refresh and modernise its brand, 
meeting the expectations of the modern 
student audience.
 
Work included the re-brand including 
guidelines, design for a new website, social 
media campaigns, signage for buildings and 
livery.

Every Student re-brand Every Student/Cast Can





Student living. Made simple.



Student living. Made simple.

Student living. Made simple.

Student living. 





everystudent   1hr everystudent   1hr everystudent   1hr

we’re
here for
socials

everystudent   1hr everystudent   1hr

we’re
here for 
festivals

we’re
here for
parents

Every
Student

Every
Student

Every
Student

Every
Student

Every
Student

we’re
here for
Every
Student

find out more

we’re
here
for you
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Specialist consultancy thevaluecircle needed 
to re-brand to support its new market 
position and as a foundation for its growth 
aspirations. It works exclusively with boards 
across the public and private sector.
 
The brief included making sure circles 
featured within the visual language in a 
sophisticated way. The project included 
the new brand, guidelines including for 
photography style, a website, presentation 
templates and corporate stationery.

thevaluecircle re-brand Thevaluecircle





Change makers
Value creators
Code breakers
---------- 
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www.thevaluecircle.co.uk
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Kate is a leadership consultant, facilitator and 
coach and came to me when she started her 
own consultancy, for branding and a website 
for her new business.

Kate Smith Consulting 
branding and website

Kate Smith



Be a Place
Where Both People
& The Planet Can Thrive

Bespoke Leadership Development for Sustainable Business

Book a call



Kate
Smith
Consulting

Leadership development     coaching     team development

www.kate-smith-consulting.co.uk

“Gareth is a brilliant designer. He listens to 
what you want and how you want to express 
your brand. His process is simple and fuss-free, 
which makes being a client easy and I never 
have to worry about what he’ll produce or how 
quickly. He’s incredibly responsive but also 
thoughtful in his approach to design. He has 
created my main brand, a product brand and 
designed my website. I’m delighted with them 
all and often get complimented on them!”

Kate Smith
Kate Smith Consulting
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Justine is a CIPD-qualified leadership 
consultant and coach and wanted a brand 
refresh and new website.

Justine Mooney branding
and website

Justine Mooney Leadership Coach





justinemooney.co.uk justinemooney.co.uk justinemooney.co.uk justinemooney.co.ukjustinemooney.co.uk justinemooney.co.uk justinemooney.co.uk justinemooney.co.uk

www.justinemooney.co.uk

“Gareth took the rough ideas I had about my logo, branding 
and website and turned them into reality. Always patient, totally 
professional and highly creative, Gareth was recommended to me for 
this work, and I will be recommending him to others in the future.”

Justine Mooney
Justine Mooney Leadership Coach
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Wordsmiths Unlimited and sister company 
AwardsWriters wanted a brand refresh, new 
websites, presentation material and social 
campaigns.

Wordsmiths Unlimited and 
AwardsWriters rebrand.

Wordsmiths Unlimited.
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ON Fire’s client, lawyers Taylor Emmet, needed 
a brochure to give out to new graduates and 
prospective in-turns at a recruitment fair.

Taylor Emmet graduate 
recruitment brochure.

ON Fire creative.
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